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Index  To  Articles,  1981 


Articles  that  have  appeared  in  Successful  Meetings  during  1981  are 
indexed  below  and  on  following  pages  by  subject.  The  number  that 
follows  the  title  of  each  article  may  be  used  to  order  photocopy  of  the 
article.  To  order  copies,  see  page  134.  To  see  the  article  in  your  back 
issues,  note  month  and  page  number  shown  in  parentheses. 


Air  Travel 

You  Can  Help  Lower  Attendee’s  Travel 

Costs  .  1 

A  behind-the-scenes  perspective  from  Flight 
Lines’  columnist  Steven  Landers  tells  how  to 
analyze  airfares  and  save  money  when  choosing  a 
meeting  site. 

(7/81— P.  11) 

Negotiate  Airfares  and  Special  Services  ...  2 
Yes,  airline  fares  can  be  negotiated,  says  Flight 
Lines’  columnist  Steven  Landers.  Not  only  that, 
carriers  will  block  seats,  guarantee  fares  and  help 
you  promote  your  meeting. 

(8/81— P.  10) 

How  To  Choose  and  Use  A  Meeting-Travel 

Company  .  3 

Columnist  Steven  Landers  explains  the  advan¬ 
tages  of  the  professional  meeting-travel  company 
and  how  to  select  one  suitable  for  you. 

(9/81— P.  10) 

Strike  May  Force  New  Airline  Strategy  ...  4 
Columnist  Steven  Landers  looks  at  the  effects  of 
the  PATCO  strike  on  the  airline  industry,  and 
what  the  airlines  must  do  to  gamer  a  better  share 
of  the  meetings  market. 

(10/81— P.  8) 

Weather  Conditions  May  Affect  Meeting 

Preparation  .  5 

With  the  air  traffic  controllers  strike  affecting 
schedules  in  normal  weather,  it  is  vital  to  prepare 
for  less  effective  traffic  regulation  in  bad  weather, 
says  columnist  Steven  Landers. 

(12/81— P.  12) 

Audiovisuals 

Checklist  Helps  You  Avoid  AV 

Disasters  .  6 

The  Mid-Atlantic’s  largest  AV  distributor  tells 
how  to  handle  your  audiovisual  requirements. 

(3/81— P.  139) 

Big-Screen  Television  Tames  Big 

Audiences  .  7 

How  to  make  auditorium  meetings  more  interest¬ 
ing  with  large-screen  television. 

(6/81— P.  150) 

Awards, 

Presentations, 

Recognition 

World’s  Best  Convention  Service  Manager 

Honored  .  8 

Second  place  winner  from  previous  year  wins  1980 
Successful  Meetings  Magazine  contest. 

(1/81— P.  110) 

Fourth  Annual  Convention  Service  Manager  of 

the  Year  Awards  .  9 

A  recognition  of  professionalism  sponsored  by 
Successful  Meetings  Magazine. 

(12/81— P,  42) 

Bargain  Sites 

Bargains  That  Rescue  Meeting 

Budgets  .  10 

A  directory  of  192  facilities  that  "ffer  meeting 
packages  and  special  values,  plus  a  five-page 
bargain  comparison  shopper  that  lets  you  see  in  a 


glance  where  the  bargain  sites  are  and  what  they 
offer. 

(6/81— P.  30) 

Grand  Hotels  Mean  Great  Values  .  11 

With  the  lean  years  behind  them,  grand  old  hotels 
offer  bargains  as  well  as  elegance.  A  directory  of 
some  of  the  country’s  finest  sites. 

(7/81— P.  50) 

Airport  Meetings  Are  Money  Savers  .  12 

Airport  hotels  rival  other  sites  in  popularity  and 
features. 

(8/81— P.  79) 

Guide  To  Airport  Hotels  .  13 

Facilities  directory  to  over  80  airport  properties 
and  their  special  meeting  features. 

(8/81— P.  80) 

City  Spark  Adds  Depth  To  Your 

Meeting  .  14 

Urban  areas  have  built-in  advantages  for  meet¬ 
ings — here’s  how  to  use  them. 

(9/81— P.  47) 

Checklist  Series 

Checklist  Tearout  No.  16:  Fire  Safety  . 15 

This  list  of  tips  from  professional  fire  fighters  will 
make  your  next  convention  a  safer  one. 

(3/81— P.  9) 

Convention 
Liaison  Council 

Council  Names  Series  of  Goals, 

Objectives  .  16 

The  official  newletter  of  the  Convention  Liaison 
Council. 

(5/81— P.  11) 

What  To  Look  For  In  A  Site  .  142 

Comprehensive  site  selection  information  from 
the  Convention  Liason  Council. 

(11/81— P.  25) 

Convention 

Techniques 

ASAE  Stages  Its  Annual  Convention  Of 

Conventions  . 17 

Showcase  event  is  the  industry’s  “test-tube”  ex¬ 
travaganza. 

(12/81— P.  97) 

Multi-Site  Meetings  Can  Multiply 

Headaches  .  18 

Meeting  planners  must  coordinate  as  never  before 
when  they  split  up  meeting  and/or  lodging  accom¬ 
modations. 

(5/81— P.  41) 

Tie  a  Travel  Bonus  To  Your  Meeting  . 19 

The  time  for  a  resurgence  of  post-convention  trips 
may  be  now.  With  airfare  already  paid  to  the 
meeting  and  back,  the  extra  leg  to  an  exotic 
destination  can  be  a  nearly  negligible  add-on. 

(8/81— P.  27) 

Exhibiting 

More  Exhibit  Means  More  Money  . 20 

Proof  that  the  size  of  an  exhibit  booth  can  affect 
the  volume  of  sales  leads  at  trade  shows. 

(1/81— P.  107) 


Creativity  Slashes  Exhibit  Cost  . 21 

Exhibit  design  and  production  professionals  mix 
creativity  with  today’s  materials. 

(6/81— P.  71) 

Custom  Modular  Designs  Offer  Flexibility, 

Savings  . 22 

Custom  modular  design — specially  engineered 
systems  with  few,  identically  shaped  and  in¬ 
terchangeable  components — answers  the  needs  of 
today’s  exhibits  marketplace  for  several  good  rea¬ 
sons. 

(10/81— P.  45) 

continued  on  next  page 


SoUth^i 
^Padre 
l/lands 


An  Unconventional 
Convention  Place. 


There's  a  place  on  South  Padre 
Island  that  is  the  utmost  in  luxury 
hotel/condominium 
accommodations.  It's  Bahia  Mar 
. . .  and  it's  a  special  experience. 
That's  what  makes  Bahia  Mar 
such  a  fine  place  to  meet  for 
business.  The  air  of  comfort  and 
relaxation  is  always  conducive  to 
getting  things  done.  Our 
convention  hall  and  partitioned 
meeting  rooms  for  up  to  400 
oblige  intimate  meetings  or  large 
conventions.  Gulf  fishing, 
swimming  and  tennis  make 
business  a  pleasure  at 
Bahia  Mar.  it  you're  looking  for  a 
meeting  place  with  a  difference, 
try  the  unconventional 
convention  place. 

Park  Road  ’OO,  P.O.  Box  2280 
South  Padre  Island.  Texas  78597 
Telephone:  (512)  943-1343 
For  reservations: 
dial  toll-free  800-531-7404 
Tex:  800-292-7502 
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Twenty  Ways  To  Turn  A  So-So  Show  Into  A 

Bonanza  .  23 

Twenty  essentials  to  cost-effective  exhibiting, 
written  by  Robert  Letwin,  president,  Successful 
Meetings. 

(9/81— P.  78) 

Sperry  Takes  A  Nostalgic  Look  At  Its 

Computer  . 24 

Planners  stage  birthday  party  for  Univac  I. 

(10/81— P.  132) 

Instant  Color  Portraits  Boost  Exhibit  Booth 

Traffic  . 25 

Increase  sales  leads  at  trade  shows  with  this 
innovative  service  from  Polaroid  Corporation. 

(12/81— P.  38) 


Private  Trade  Show  Lifts  Koehring  To  Recored 

Success  . 26 

A  private  trade  show  may  be  a  good  alternative  to 
major  trade  show  participation. 

(12/81— P.  89) 


Films 


Fifth  Annual  Business  And  Industrial  Film 

Guide  . 27 

Today's  business  films  combine  style  and  power 
to  satisfy  most  conceivable  training  and  meeting 
needs. 

(3/81— P.  41) 

Guide  To  Business  Films:  Part  Two  . 28 

A  continuation  of  the  Fifth  Annual  Guide  to 


^  ADD  SDMEjiP  ID  YDUR  MEETING. 

this  |^Brarodu(;i|||^meetina^ites  are  those 
|^er4l[pibin4^H|p|vleasu7Headily  mix.  And  nowhere 
^oes  it»^Q«|rtBRf6’evident  than  the  beautiful  Desert  Inn 
and  Featured  are  825  highest  quality  rooms 

for  corporate^ecutives,  including  VIP'luxury  suites,  fine 
dining,  golf,  stage  entertainment,  swimming  and  tennis. 
For  meetings  of  1 0  to  1 ,000  —  in  the  heart  of  the  fabulous 
Strip.  Phone  Director  of  Sales,  800-634-6909. 

A  “PREFERRED  ”  hotel 

DESERI^INN 

amK^oiintry  (]liib 

Ij\SVECAS 


Business  Films  published  in  March  issue. 

(5/81— P.  52) 

Two-Part  Series  Tells  How  to  Handle 

Customers  . 29 

Winning  With  Customers  tells  you  how  to  handle 
the  troublesome  customer. 

(9/81— P.  151) 

Handle  Stress  With  Respect  . 30 

Meeting  planners  should  take  special  note  of  what 
this  film  has  to  say. 

(9/81— P.  152) 


Food,  Beverage 

These  Ideas  Put  Sparkle  In  Meeting  Food 

Functions  . 31 

Tips  on  how  to  satisfy  all  five  senses  at  your  next 
food  function. 

(6/81— P.  194) 

Wine  And  Dine  6,000  Without  A  Budget  ...  32 
Here’s  how  one  planning  firm  pulled  it  off  at  the 
National  Urban  League’s  70th  Annual  Con¬ 
ference. 

(6/81— P.  192) 

Seventeen  Ways  To  Stretch  Your  Food  and 

Beverage  Budget  . 33 

Seventeen  tips  on  how  to  make  the  most  of  your 
food  budget,  from  Sheraton’s  Sales  Promotion 
Manager. 

(10/81— P.  129) 

Incentive  Travel 

Everyone  Gets  A  Shot  At  Winning  A 

Trip  . 34 

How  one  company  spent  $130,000  on 
an  incentive  travel  program  for  eo- 
eryone — not  just  salespeople. 

(3/81— P.  71) 

Executive  Guide  To  Buying  Incentive 

Travel  . 35 

Facility  guide  to  help  you  choose  the  destination, 
the  time  and  the  price  that’s  right  for  your  special 
group. 

(6/81— P.  15) 

Incentives  Still  Inspire  Higher  Sales  Despite 

Economy  Downturn  . 36 

Tips  on  how  to  pamper  your  winners  and  promote 
your  trip  in  these  trying  times. 

(7/81-P.  24) 

Want  A  Real  Motivator?  Make  Everyone  A 

Potential  Winner  . 37 

How  one  company  offered  a  trip  to  the  Bahamas 
to  everyone  in  the  firm — from  truck  loaders  to  the 
president. 

(8/81— P.  112) 

Executive’s  Guide  To  Buying  Incentive 

Travel  . 38 

Pictures  and  factual  descriptions  of  the  nicest, 
most  interesting  places  in  the  world  from  which  to 
choose  the  destination,  the  time  and  the  price 
that’s  right  for  your  special  group. 

(12/81— P.  17) 

International  Meetings 

Get  Ready  For  International  Meetings  . 39 

International  business  demands  more  face-to-face 
communications — here’s  how  to  handle  these 
events  on  your  own  home  ground. 

(10/81— P.  53) 

Meeting  Emergencies 

How  To  Duck  When  Disaster  Strikes  . 40 

The  keys  to  sidestepping  disaster  include 
farsighted  planning,  selecting  alternate  courses  of 
action,  and  of  course,  courting  the  very  fickle 
Lady  Luck. 

(6/8 1-P.  65) 
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Meeting  Management 

A  CEO  Makes  A  Case  For  Meeting 

Management  . 41 

Part  two  of  how  to  turn  a  meeting  planner  into  a 
professional  meeting  manager,  by  the  vice  chair¬ 
man  of  the  Philadelphia  Convention  Bureau.  Part 
one  appeared  in  the  December  1981  issue. 

(5/81— P.  45) 

Tough  Training  Hones  Presentation 

Skills  . 42 

Seminar  arms  executive  for  the  combat  zone  of 
lectern  and  microphone. 

(9/81— P.  85) 

Meetings  On  Meetings 

Canada  Meeting  Is  Big  Draw  . 43 

Meeting  Planners  flock  to  Toronto  for  educational 
program,  buying  opportunities  and  unique  social 
programs. 

(8/81— P.  23) 

Exhibitors  Learn  “Scientific  Planning”  ...  44 
1981  Summer  Institute  of  Health  Care  Exhibit 
Association  draws  attendees  for  sessions  on  safe¬ 
ty,  security  and  scientific  planning. 

(9/81— P.  144) 

Meeting  Techniques 

Help  The  Handicapped  Break  Down  Meeting 

Barriers  . 45 

Tips  to  help  you  be  sure  the  handicapped  are 
included  in  your  sessions. 

(1/81— P.  24) 

Power  Tools  For  Meeting  Planners  . 46 

Learn  to  identify  and  manipulate  power  struc¬ 
tures  and  power  brokers  in  the  meeting  arena. 
How  to  work  the  meeting  agenda,  the  physical 
environment  of  the  meeting  room,  and  person¬ 
ality  foibles  to  your  best  advantage. 

(3/81— P.  21) 

Learn  To  Guide  And  Control  Discussion  ,.  47 
This  article  is  packed  with  practical  and  prod¬ 
uctive  communication  techniques  from  the  New 
York-based  communications  firm  Mills-Roberts 
Associates. 

(3/81— P.  96) 

Use  An  ‘Outcome  Frame’  To  Produce 

Results  . 48 

A  meeting  with  an  explicit  proposed  outcome  sets 
the  boundaries  for  discussion  and  tells  the  partici¬ 
pants  what  the  criteria  is  for  a  successful  meeting. 

(3/81-P.  99) 

Gimmicks  To  Tackie  Tough  Communication 

Chores  . 49 

Attention-getting  devices,  primarily  robots  and 
animated  puppets,  help  planners  present  in¬ 
formation  in  a  novel  way.  Service  directory  in¬ 
cluded. 

(5/81-P.  49) 

The  Franchise  Holder's  Meeting  . 50 

You  meet  with  your  customers,  your  guests,  your 
employees  and  your  bosses  when  you  hold  this 
kind  of  meeting.  How  Holiday  Inn  did  it. 

(5/81— P.  79) 

What  Do  You  Do  With  1,000  Children?  . 51 

For  one  insurance  company  the  answer  was  age- 
divisions  and  separate,  themed  activities. 

(9/81— P.  22) 

Bad  Weather  Insurance  For  Your 

Meeting  . 52 

Pre-planning  and  innovation  can  shelter  your 
meeting  when  the  weather  won’t. 

(9/81— P.  35) 

Dancing  Sheiks  Grab  Attention  At  Oil 

Company  Meeting  . 53 

Broadway-style  show  impresses  Amoco  sales 
group. 

(9/81— P.  105) 

Try  A  Goldfish  Bowl  For  Decision 
Making  . 54 


This  meeting  technique  gathers  a  wealth  of  input 
to  produce  concensus  in  a  group  setting. 

(10/81— P.  51) 

Learn  To  Analyze  Audience  Needs  . 55 

Smart  planners  research  audience  needs  with 
interviews  and  questionaires. 

(12/81— P.  37) 

Meeting  Technology 

Get  A  Grip  On  The  New  Meeting 

Technology  . 56 

Satellite  technology,  word  processors,  fiber  optics, 
paging  devises  and  new  uses  for  long  lines  com¬ 
munications  signal  an  electronic  era  for  planners. 

(5/81— P.  30) 

Meetings  Run  Smoother  When  Meeting 

Planners  Stay  In  Touch  . 57 

Association  and  corporate  meeting  staffs  keep  the 
meeting  juices  flowing  with  such  communication 
techniques  as  message  centers,  convention  news¬ 
papers,  closed  circuit  television,  beepers  and 
walkie  talkies. 

(7/81— P.  65) 

One-On-One 

Europeans  Shop  For  U.S.  Site  Bargains  ..  58 
American  Express  Card  Division  sponsors  resort 
visits  to  Europe. 

(6/81— P.  178) 

One-On-One  Draws  Largest  Ever 

Attendance  . 59 

Over  300  meeting  planners  participate  in  Ameri¬ 
can  Express  Card  Division’s  One-on-One  meeting 
in  Rye,  NY. 

(8/81— P.  103) 

One-on-One  Closes  Year  With  Record 

Attendance  . 60 

Over  1,000  meeting  planners  accept  American 
Express  Card  Division’s  invitation  to  meet  face- 
to-face  with  resort  reps. 

(12/81— P.  102) 

Recreation 

An  Executive’s  Guide  To  Golf  And  Tennis  At 

Meetings  . 61 

Of  all  the  sports  that  people  play  at  meetings, 
none  are  more  popular  than  golf  and  tennis.  A 
"how-to”  guide  to  planning  tournaments,  working 


with  the  pro  staff  and  using  golf  and  tennis  to 
promote  attendance. 

(8/81— P.  31) 

Directory  Of  Golf  And  Tennis  Facilities  ...  62 
A  listing  of  these  facilities  and  their  special  fea¬ 
tures,  including  tips  from  the  pros  on  handling 
the  toughest  shots  on  the  courts  and  courses. 

(8/81— P.  52) 
continued  on  next  page 


MEET  WITH 
SUCCESS. 

When  you  plcin  a 
meeting  or  conference 
at  Colony  Squaire  Hotel,  we’ll 
tcike  Ccire  of  business 
right  down  to  the  Icist  detail. 


Like  bringing  you  the  morning 
papier  with  a  piping-hot  cup 
of  cofiee. 


COLONY  6QyADE  HOTELS 

Member  of  Preferred  Hotels  Association 
Peachtree  &  14th  Greets.  Atlanta.  GA  3(X)61 
Telephone:  404-892-60(X) 
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Mind  if  we  drop  a  few  names? 

Anheuser-Busch  . . .  Budd  . .  .Dodge  Chemical 
. . .  Chevrolet . . .  NBC  Television  . . . 

TRW  . . .  Heublein  . . .  IBM  . . .  Statefarm  Insurance  . . . 

. . .  Mutual  of  Omaha  . . .  General  Mills 
. . .  Bankers  Life  . . .  Bank  of  America 
. . .  American  College  of  Pathologists  . . . 
Independents  Bankers  Assn. 

These  are  only  a  few  of  the  prestigious  firms 
who  have  signed  their  names  in  our  guest  book.  We’d  like  to 
add  yours  in  the  future  . . .  Come  share  the  warm,  friendly 
hospitality  of  one  of  the  finest  resort  hotels  in  the  west . . . 

Send  for  your  convention  packet  today  . . . 

4200  East  Palm  Canyon  Drive  -  Palm  Springs,  Calif.  92264 
714-328-1171  S 
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meetings  offer  a  self-contained  environment  that 
encourages  group  closeness. 

(7/81— P.  107) 

Security 

Security  Measures  For  Supercharged  Meeting 

Sites  . 69 

How  to  safeguard  your  attendees  from  the  hazards 
of  fire,  theft  and  injury. 

(8/81— P.  93) 

Site  Reports 


Colorado  . 70 

If  you’re  going  to  meet  in  Colorado,  you  have  to 

learn  to  talk  and  dress  differently. 

(1/81— P.  85) 

Louisiana  . 71 

A  Louisiana  meeting  is  variety  at  its  best. 

(1/81— P.  99) 

Mid-Atlantic  States  . 72 


The  states  of  Delaware,  Maryland  and  the  city  of 
Washington  satisfy  a  variety  of  meeting  planner 
needs. 

(2/81— P.  67) 

New  York  State  . 73 

Facilities  grow  as  New  York  continues  to  draw 
record  attendances. 

(2/81— P.  75) 

Arizona  . 74 

Some  of  the  world’s  best  hotels  at  some  of  the 
world’s  best  prices. 

(2/81— P.  109) 

Georgia  . 75 

A  growing  number  of  national  and  international 
meetings  and  exhibits  are  wending  their  way  to 
Georgia. 

(3/81— P.  59) 

Hawaii  . 76 

An  American  tropical  island  where  every  meeting 
is  an  incentive  in  Paradise. 

(3/81-P.  75) 

Oklahoma  . 77 

Bargain  rates  and  modem  facilites  make  the 
northern-most  state  in  the  Sunbelt  one  of  the 
most  popular  with  meeting  planners. 

(3/81— P.  101) 

Missouri  . 78 

Let  Missouri  show  you  why  it  has  been  a  popular 
destination  since  the  days  of  the  early  settlers. 

(3/81— P.  109) 

Las  Vegas  . 79 

Unlimited  entertainment,  mild  weather  and  great 
facilities  add  up  to  a  memorable  meeting. 

(3/81— P.  120) 

The  Curolinas  . 80 

The  business  community  finally  catches  on  to  the 
advantages  of  this  site. 

(5/81— P.  61) 

Israel  .  81 

Bet  you  didn’t  know  you  could  have  such  a  good 
time  in  Israel. 

(5/81— P.  82) 

Chicago  . 82 

The  "Windy  City”  has  been  called  the  greatest 
convention  city  in  the  country. 

(6/8 1-P.  79) 

Puerto  Rico  . 83 

The  island  offers  all  the  tax  advantages  of  the 
mainland,  with  alt  the  excitement  of  a  foreign 
destination. 

(6/81— P.  113) 

Texas  . 84 

There’s  a  Texas  destination  waiting  to  help  make 
your  meeting  a  leader — in  attendance  and  popu¬ 
larity. 

(6/81— P.  123) 
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Regional  Sales 

Quick  Take  Me  To  Your  Regional  Sales 
Manager  . 63 

Regional  sales  offices  were  once  the  wall  flowers — 
until  the  economy  made  them  the  belles  of  tbe 
ball. 

(10/81— P.  165) 

Resort  Meetings 

Resort  Meetings  Have  Better  Bottom 

Lines  . 64 

Your  people  reap  the  benefits  when  you  book  a 
resort. 

(1/81— P.  33) 


Mosler  Exploits  Resort  Facilities  . 65 

Meeting  themes  tied  to  ad  campaign  help  com¬ 
pany  renew  commitment  to  excellence. 

(1/81— P.  34) 

Guide  To  Resort  Facilities  . 66 

Facts,  figures  and  photographs  of  92  resort  facil¬ 
ities. 

(1/81— P.  41) 

Set  Sail  For  A  Memorable  Meeting  . 67 

“Learn  to  Sail”  and  “Learn  to  Cruise”  courses 
available  at  four  resorts. 

(1/81— P.  76) 

Resort  Experience  Great  At  The  Canyon — 

Planning  Is  The  Key  . 68 

A  seminar  for  60  meeting  planners  proves  resort 


THE  HOUSTONIAN  HOTELS. CLUB 


111  North  Post  Oak  Lane,  Houston,  Texas  77024  (713)  680-2626 


And  without  question  the  most  exciting  meeting  place  in  the  Southwest's 
most  dynamic  city.  On  18  wooded  acres,  ideally  situated  in  the  heart  of 
Houston's  Galleria  area,  just  10  minutes  from  downtown. 

When  it  comes  to  meeting  time,  here  are  some  of  the  most  modern 
facilities  available. .  .27  individual  conference  rooms,  deeply  padded  swivel 
chairs,  rear  screen  projection,  complete  audiovisual  systems  and  a  staff  of 
the  finest  meeting  specialists  anywhere. 

And  for  after  meeting  relaxation  there  are  fine  restaurants,  private  dining, 
great  cuisine,  friendly  lounges,  entertainment,  300  luxurious  guestrooms, 
banquet  dining  for  4(X)  plus  tennis,  racquetball,  2  swimming  pools,  jogging 
trails,  full  health  club  plus  nearby  golf. 

Look  us  over.  We  turn  good  meetings  into  great  experiences.  Call  our 
Sales  Director  at  (713)  680-2626  for  full  information. 


Western  Canada  . 85 

Canada  ranks  as  one  of  the  world’s  best  travel 
buys. 

(6/81— P.  151) 

New  Jersey  . 86 

Accommodations  here  range  from  the  intimate 
and  charming  to  the  glitter  and  glamour  of  the 
casinos. 

(6/81— P.  167) 

Australia  . 87 

International  meeting  and  incentive  planners  are 
taking  the  plunge  “Down  Under.” 

(6/81— P.  183) 

Pennsylvania  . 88 

The  hallmark  of  the  Keystone  State  is  diversity. 

(7/81— P.  69) 

The  Rockies  . 89 

The  Rockies  are  probably  the  fastest  growing 
destination  in  the  fastest  growing  part  of  the 
country. 

(7/81-P.  87) 

Thailand  . 90 

Thailand's  convention  hotels  are  among  the 
world’s  most  modem,  and  they  grow  in  number 
and  size  every  week. 

(8/81— P.  97) 


New  Mexico  . 91 

Buv  “foreign”  flavor  right  here  in  the  U.S. 

(8/81— P.  105) 

Michigan  . 92 


The  right  combination  of  product  and  people 
contribute  to  the  growth  of  the  hospitality  in¬ 
dustry  in  Michigan. 

(9/81— P.  63) 

The  Philippines  . 93 

A  rare  combination  of  island  beauty  and  modem 
convention  facilities  make  this  an  attractive  site. 

(9/81— P.  81) 

Canada  . 94 

Canada  offers  better  bargains — thanks  to  a  favor¬ 
able  exchange  rate,  low  sales  and  room  tax  and 


accessibility. 

(9/81— P.  91) 

Virginia  .  95 

You  can  afford  its  flrst-class  facilities  and  ser¬ 
vices. 

(9/81— P.  107) 

Southern  California  . % 


Facilities  are  up  to  the  minute;  service  is  superb 
and  pre-  and  post -meeting  opportunities  are  nat¬ 
ural  attendance  draws. 

(9/81— P.  115) 

Indianapolis  . 97 

This  capital  has  tripled  its  meeting  business 
thanks  to  accessibility,  fine  facilities  and  public 


spirit. 

(10/81— P.  47) 

New  England  . 98 

The  Northeast’s  historic  gems  are  well-suited  for 
memorable  meetings. 

(10/81— P.  57) 

Florida  . 99 


From  the  tip  of  the  keys  to  the  Panhandle,  new 
convention  facilities  are  being  built  at  a  record 
pace. 

( 10/81 -P.  69) 

Mexico  .  100 

A  hot  destination  for  very  colorful  meetings. 

(10/81— P.  137) 

Atlantic  City  . 101 

As  new  casino  hotels  open,  the  East  Coast’s 
gambling  town  gears  up  for  major  conventions. 

(10/81— P.  155) 

Pacific  Area  Travel  Association  .  102 

Today’s  Marco  Polos  are  meeting  planners,  lured 
by  modem  technologies  and  convention  facilities 
available  in  the  exotic  locales  of  yesteryear. 

(12/81-P.  45) 

Northern  Nevada  .  103 

With  facilities  expanding  virtually  overnight,  the 
home  of  the  old  boom  towns  is  booming  again. 

(12/81-P.  71) 


Tennessee  .  104 

The  Volunteer  State  will  soon  command  interna¬ 
tional  attention. 

(12/81— P.  81) 

Minnesota  . 105 


The  Land  of  the  Thousand  Lakes  is  also  the  land 
of  many  meetings. 

(12/81— P.  103) 

Site  Selection 

Draw  A  Full  House  In  A  Gaming  City  ....  106 
Planners  find  members  manage  time  and  money 
sensibly  and  enjoy  the  play,  the  entertainment 
and  the  luxury  of  cities  with  casino  gaming. 

(3/81— P.  27) 

Go  Where  They  Give  A  Damn  .  107 

No  meeting  can  be  great  unless  site  personnel 
have  a  caring  attitude.  How  can  you  tell? 

(10/81— P.  23) 

David  Green  Showcase  Of  Meeting 

Sites  .  108 

The  pictures  and  facts  on  an  assortment  of  meet¬ 
ing/resort  facilities  represented  by  David  Green 
and  Associates  make  your  site  shopping  easier. 

(12/80— P.  51) 

Meetings  In  Germany  Have  A  Festive 

Flavor  . 109 

Whether  its  a  metropolitan,  seaside  or  mountain 
site,  Germany  won’t  disappoint  the  meeting  plan¬ 
ner. 

(8/81— P.  Ill) 

Don’t  Change  Site  For  Sake  Of  Change  ..  110 
Mildred  Herschler  tells  why  it  is  better  to  keep 
those  things  that  work  rather  than  risk  unhappy 
innovation. 

(9/81— P.  142) 

Small  Meetings 

Small  Meetings:  A  Blue  Chip 

Investment  .  Ill 

A  point  by  point  analysis  of  how  to  site  select  for 
the  small  but  intense  training  session,  the 
boardroom  meeting  and  the  high-powered  semi¬ 
nar. 

(10/81— P.  26) 

Small  Meeting  Success:  Planning  Is  The 

Key  .  112 

A  case-study  analysis  of  how  to  plan  and  design 
for  a  successful  small  meeting. 

(10/81— P.  28) 

Ten  Things  To  Avoid  At  Your  Small 

Meeting  .  113 

Ten  no-no’s  in  planning  the  small  meeting. 

(10/81— P.  36) 

Speakers 

The  Value  Of  Inspirational  Speakers  . 114 

Unless  your  speakers  are  on  target,  you’re  wasting 
vour  meeting  dollars. 

(3/81— P.  49) 

Stockholder  Meetings 

How  To  Orchestrate  Stockholder 

Meetings  .  115 

An  in-depth  analysis  of  how  to  organize  the  site 
selection,  security,  press  coverage  and  exhibit 
possibilities  of  the  annual  shareholder  meeting. 

(7/81— P.  28) 

Tax  Law 

Foreign  Convention  Rules  Modified  .  116 

96th  Congress  eliminates  Canada  and  Mexico 
from  “overseas”  status  for  U.S.  conventions. 

(1/81— P.  10) 

The  ’80s 

A  Unique  Look  At  the  80s  . 1 17 

You  can’t  survive  in  tomorrow’s  meeting  market¬ 


place  unless  you  use  the  best  available  informa¬ 
tion  to  make  wise  decisions.  Executives  from  top 
hotels  in  the  world  share  their  ideas  on  what  the 
future  will  hold. 

(2/81— P.  27) 

Inflation  . 118 

Expect  all  of  your  site  costs — rooms,  food,  ser¬ 
vices,  etc. — to  escalate  right  along  with  the  infla¬ 
tion  rate  on  all  consumer  prices. 

(2/81-P.  28) 

Inflation  Reaction  .  119 

Hotels  are  willing  to  seek  every  economy  they  can 
as  long  as  they  can  maintain  a  level  of  service  that 
will  keep  you  coming  back. 

(2/81— P.  38) 

Expansion  .  120 

Investors  are  betting  billions  of  their  own  dollars 
that  meetings  will  continue  to  expand  and 
flourish  in  the  years  ahead. 

(2/81— P.  44) 

Rates  And  Guarantees  .  121 

Most  hotels  are  still  willing  to  guarantee  rates  one 
year  out,  but  they  get  clobbered  if  they  quote  food 
prices  longer  than  six  months  out. 

(2/81— P.  49) 

Contracts  . . . 122 

Binding  letters  of  agreement  will  be  commonplace 
by  the  end  of  the  decade;  enforcement  will  depend 
on  the  supply  and  demand  of  the  marketplace. 

(2/81— P.  51) 

Energy  .  123 

More  regional  meetings  and  more  competition  for. 

space  and  dates  will  result  from  the  increased 
costs  imposed  by  the  energy  dilemma. 

(2/81— P.  52) 


Hotels  Test  New  System  . 124 

Nearly  all  hotels  are  investigating  more  energy 
efficient  materials  and  systems. 

(2/81— P.  54) 

Comp  Policy  .  125 


Complimentary  rooms  will  be  figured  on  basis  of 


MEETWITH 

SUCCESS. 

When  you  plan  a  meeting  or 
conference  at  Colony  Squcire 
Hotel,  we  ll  take  care  of  business 
right  ck)wn  to  the  last  detail. 


Like  offering  you  fine  dining  at 
Toulouse  -  Atlanta’s  most 
fashionable  French  restaurant. 


CaONYSQUADE  HOTELlB 

Member  of  Preferred  Hotels  Asstxrialion 
Peachtree  &  14th  Streets.  Atlanta.  GA  .HtTBl 
Telephone:  4<M-H92-«)(K) 
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Service  Feature 


rooms  picked  up  and  number  of  nights  paid  for. 

(2/81— P.  56) 

Food  And  Beverage  .  126 

You’ll  see  a  move  away  from  large  hotel  dining 
rooms,  less  standardization  and  more  specialty 
restaurants  with  a  reduced  number  of  menu 
items. 

(2/81-P.  57) 

Interiors  .  127 

Interior  space  will  be  multi-purpose;  every  pos¬ 
sible  hotel  area  will  be  functional  and  profit- 
producing;  guest  rooms  will  be  designed  for  specif¬ 
ic  uses. 

(2/81— P.  61) 

Advice  For  Planners  .  128 

Nail  down  your  details  early,  communicate  your 
needs  as  clearly  as  possible  and  look  for  the  best 
value  in  season  or  day  of  week. 

(2/81— P.  64) 


Around  this 
beautiful  pool 
you'll  find  the 
Desert's  finest 
Conference 
Facilities. 

The  location  is  excellent.  Secluded  but  not 
isolated.  Twenty  minutes  from  the  Palm 
Springs  Airport  and  we’ll  meet  you. 

Four  conference  rooms,  gourmet  banquets 
with  seating  up  to  265,  presentation  equip¬ 
ment  as  modern  as  tomorrow! 

Luxurious  guest  rooms,  many  with  kitch¬ 
enettes,  and  elegant  one,  two  and  three 
bedroom  suites. 

Sixteen  tennis  courts  and  the  largest  swim¬ 
ming  pool  in  the  desert. 

“More  for  your  Meeting  Money" 


Good  times 
in  Palm  Desert 


SHADOW 

MOUNTAIN 


RESORT 

&  RACQUET  CLUB 


45750  San  Luis  Rey 
Palm  Desert,  California  92260 
714/346-6123 

Circle  #135  on  Reader  Service  Card 


Sports  .  129 

Sports  and  recreation  opportunities  will  be  pro¬ 
vided  by  major  facilities — but  at  higher  prices. 

(8/81— P.  67) 

Labor  . 130 

Hospitality  will  remain  a  labor-intensive  in¬ 
dustry. 

(8/81— P.  69) 

The  New  Professionals  . 

Tomorrow’s  site  executive  will  be  steeped  in  meet¬ 
ing  savvy. 

(8/81— P.  71) 

Audiovisuals  .  131 

Sites  won’t  stock  off-beat  equipment;  be  prepared 
to  bring  your  own. 

(8/81— P.  73) 

Teleconferencing  .  132 

Most  chains  have  a  wait-and-see  attitude  about 
new  technology,  even  though  the  capability  is 
being  built  into  new  properties. 

(8/81— P.  75) 

Theme  Parks 

Theme  Park  Events  Please  All  Ages  .  133 

An  outing  to  a  theme  park,  whether  for  fun  or  for 
business,  will  appeal  to  attendees  of  all  ages  and 
may  actually  increase  your  attendance.  Includes 
a  cross-country  directory  of  theme  parks. 

(7/81— P.  41) 

Training 

Training  Turns  Order-Takers  Into  Sales 

Makers  .  134 

Teach  the  ‘spring  boards  of  sales  persuasion.’ 

(1/81— P.  21) 

Executive  Conference  Center  Hosts  World’s 

Top  Executives  .  135 

Sperry  Rand  demonstrates  computer  expertise  at 
no-sell  symposium. 

(5/81— P.  76) 


Seminar  Hones  Skills  Of  Meeting 

Managers  . 136 

International  Meetings  Management  Institute 
(IMMI)  holds  the  first  in  a  series  of  educational 
events  designed  to  help  meeting  managers  qualify 
for  certification  in  their  profession. 

(6/81— P.  61) 

Grin  And  Sell  It  .  137 

Salespeople  profit  by  combining  principles  of 
body  language  and  professional  selling  skills. 

(6/81— P.  106) 

Seminar  Offers  Strategy  To  Cope  With  The 

’808  .  138 

Mindel  Woehr’s  spouse  workshop  is  designed  to 
help  attendees  share  experiences  and  to  cope  with 
day-to-day  living. 

(9/81— P.  16) 

Training  Faciiities 

Fact  Finder  To  Solve  Site  Selection 

Puzzle  . 139 

A  survey  of  the  pros  yields  tips  on  what  to  look  for 
in  a  training  site. 

(12/81— P.  29) 

Third  Annual  Training  And  Conference 

Facilities  Fact  Finder  . 140 

Annual  guide  to  training  facilities  checks  over  60 
properties  on  17  different  points  to  help  you 
match  your  needs  with  the  right  site. 

(12/81— P.  31) 


Transportation 

Transportation  Plays  Major  Role  In  Meeting 

Success  .  141 

With  the  energy  and  deregulation  problems,  plan¬ 
ners  will  have  to  get  as  involved  in  transporting 
attendees  as  they  are  in  choosing  meeting  and 
lodging  accommodations. 

(3/81— P.  33) 
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